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JAZMINE MOONEY
Espionage In Corporate America St. Martin's Press
The classic guide to working from home and why we should embrace a virtual oﬃce, from the
bestselling authors of Rework “A paradigm-smashing, compulsively readable case for a radically
remote workplace.”—Susan Cain, New York Times bestselling author of Quiet Does working from
home—or anywhere else but the oﬃce—make sense? In Remote, Jason Fried and David Heinemeier
Hansson, the founders of Basecamp, bring new insight to the hotly debated argument. While
providing a complete overview of remote work’s challenges, Jason and David persuasively argue
that, often, the advantages of working “oﬀ-site” far outweigh the drawbacks. In the past decade, the
“under one roof” model of conducting work has been steadily declining, owing to technology that is
rapidly creating virtual workspaces. Today the new paradigm is “move work to the workers, rather
than workers to the workplace.” Companies see advantages in the way remote work increases their
talent pool, reduces turnover, lessens their real estate footprint, and improves their ability to
conduct business across multiple time zones. But what about the workers? Jason and David point out
that remote work means working at the best job (not just one that is nearby) and achieving a
harmonious work-life balance while increasing productivity. And those are just some of the perks to
be gained from leaving the oﬃce behind. Remote reveals a multitude of other beneﬁts, along with
in-the-trenches tips for easing your way out of the oﬃce door where you control how your workday
will unfold. Whether you’re a manager fretting over how to manage workers who “want out” or a
worker who wants to achieve a lifestyle upgrade while still being a top performer professionally, this
book is your indispensable guide.
A Journey Through the Madness Industry Penguin
For fans of Girl Online and Angus, Thongs and Full-Frontal Snogging, Rae Earl's My Life Gone Viral
(the sequel to My Life Uploaded) is a quirky, irresistible story that tackles the unpredictability, joy,
and insecurity of life online. Millie Porter ﬁnally has everything she wanted. But it doesn’t make her

feel the way she thought it would... The pressure of having to create a great vlog forces Millie to
take risks that her usual sensible self would never take. And soon, everything starts changing before
her eyes—she’s not getting along with her boyfriend, her former enemy suddenly wants to be her
best friend, and she’s unwillingly involved in her mom’s dating life. Plus, the boy she thought was
her totally, completely, non-romantic buddy is now feeling like anything but. Can Millie balance it all?
She is about to ﬁnd out and share it all online. An Imprint Book Praise for My Life Uploaded: "Quite
excellent." —Kirkus Reviews
OLIVIA Opens a Lemonade Stand Penguin
The deﬁnitive playbook by the pioneers of Growth Hacking, one of the hottest business
methodologies in Silicon Valley and beyond. It seems hard to believe today, but there was a time
when Airbnb was the best-kept secret of travel hackers and couch surfers, Pinterest was a niche web
site frequented only by bakers and crafters, LinkedIn was an exclusive network for C-suite
executives and top-level recruiters, Facebook was MySpace’s sorry step-brother, and Uber was a
scrappy upstart that didn’t stand a chance against the Goliath that was New York City Yellow Cabs.
So how did these companies grow from these humble beginnings into the powerhouses they are
today? Contrary to popular belief, they didn’t explode to massive worldwide popularity simply by
building a great product then crossing their ﬁngers and hoping it would catch on. There was a
studied, carefully implemented methodology behind these companies’ extraordinary rise. That
methodology is called Growth Hacking, and it’s practitioners include not just today’s hottest startups, but also companies like IBM, Walmart, and Microsoft as well as the millions of entrepreneurs,
marketers, managers and executives who make up the community of Growth Hackers. Think of the
Growth Hacking methodology as doing for market-share growth what Lean Start-Up did for product
development, and Scrum did for productivity. It involves cross-functional teams and rapid-tempo
testing and iteration that focuses customers: attaining them, retaining them, engaging them, and
motivating them to come back and buy more. An accessible and practical toolkit that teams and
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companies in all industries can use to increase their customer base and market share, this book
walks readers through the process of creating and executing their own custom-made growth hacking
strategy. It is a must read for any marketer, entrepreneur, innovator or manger looking to replace
wasteful big bets and "spaghetti-on-the-wall" approaches with more consistent, replicable, costeﬀective, and data-driven results.
Spooked My Life Uploaded
Most startups don’t fail because they can’t build a product. Most startups fail because they can’t get
traction. Startup advice tends to be a lot of platitudes repackaged with new buzzwords, but Traction
is something else entirely. As Gabriel Weinberg and Justin Mares learned from their own
experiences, building a successful company is hard. For every startup that grows to the point where
it can go public or be proﬁtably acquired, hundreds of others sputter and die. Smart entrepreneurs
know that the key to success isn’t the originality of your oﬀering, the brilliance of your team, or how
much money you raise. It’s how consistently you can grow and acquire new customers (or, for a free
service, users). That’s called traction, and it makes everything else easier—fund-raising, hiring,
press, partnerships, acquisitions. Talk is cheap, but traction is hard evidence that you’re on the right
path. Traction will teach you the nineteen channels you can use to build a customer base, and how
to pick the right ones for your business. It draws on inter-views with more than forty successful
founders, including Jimmy Wales (Wikipedia), Alexis Ohanian (reddit), Paul English (Kayak), and
Dharmesh Shah (HubSpot). You’ll learn, for example, how to: ·Find and use oﬄine ads and other
channels your competitors probably aren’t using ·Get targeted media coverage that will help you
reach more customers ·Boost the eﬀectiveness of your email marketing campaigns by automating
staggered sets of prompts and updates ·Improve your search engine rankings and advertising
through online tools and research Weinberg and Mares know that there’s no one-size-ﬁts-all solution;
every startup faces unique challenges and will beneﬁt from a blend of these nineteen traction
channels. They oﬀer a three-step framework (called Bullseye) to ﬁgure out which ones will work best
for your business. But no matter how you apply them, the lessons and examples in Traction will help
you create and sustain the growth your business desperately needs.
Viral Delacorte Press
Revised and Updated, Featuring a New Case Study How do successful companies create products
people can’t put down? Why do some products capture widespread attention while others ﬂop? What
makes us engage with certain products out of sheer habit? Is there a pattern underlying how
technologies hook us? Nir Eyal answers these questions (and many more) by explaining the Hook
Model—a four-step process embedded into the products of many successful companies to subtly
encourage customer behavior. Through consecutive “hook cycles,” these products reach their
ultimate goal of bringing users back again and again without depending on costly advertising or
aggressive messaging. Hooked is based on Eyal’s years of research, consulting, and practical
experience. He wrote the book he wished had been available to him as a start-up founder—not
abstract theory, but a how-to guide for building better products. Hooked is written for product
managers, designers, marketers, start-up founders, and anyone who seeks to understand how
products inﬂuence our behavior. Eyal provides readers with: • Practical insights to create user habits
that stick. • Actionable steps for building products people love. • Fascinating examples from the
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iPhone to Twitter, Pinterest to the Bible App, and many other habit-forming products.
How to Write a Book Proposal "O'Reilly Media, Inc."
In this mind-altering romp—where the term “Metaverse” was ﬁrst coined—you’ll experience a future
America so bizarre, so outrageous, you’ll recognize it immediately • One of Time’s 100 best Englishlanguage novels Only once in a great while does a writer come along who deﬁes comparison—a
writer so original he redeﬁnes the way we look at the world. Neal Stephenson is such a writer and
Snow Crash is such a novel, weaving virtual reality, Sumerian myth, and just about everything in
between with a cool, hip cybersensibility to bring us the gigathriller of the information age. In reality,
Hiro Protagonist delivers pizza for Uncle Enzo’s CosoNostra Pizza Inc., but in the Metaverse he’s a
warrior prince. Plunging headlong into the enigma of a new computer virus that’s striking down
hackers everywhere, he races along the neon-lit streets on a search-and-destroy mission for the
shadowy virtual villain threatening to bring about infocalypse. Praise for Snow Crash “[Snow Crash
is] a cross between Neuromancer and Thomas Pynchon’s Vineland. This is no mere hyperbole.”—The
San Francisco Bay Guardian “Fast-forward free-style mall mythology for the twenty-ﬁrst
century.”—William Gibson “Brilliantly realized . . . Stephenson turns out to be an engaging guide to
an onrushing tomorrow.”—The New York Times Book Review
How Games Inspire Breakthrough Thinking Hyperion
Millie Porter and her BFF Lauren decide to post a vlog.
Manipulation, Disinformation, and Radicalization in American Politics HarperCollins
Laura Sobiech tells the amazing story of how God used her son’s battle with cancer to touch the
lives of millions. “Okay, Lord, you can have him. But if he must die, I want it to be for something big.
I want someone’s life to be changed forever.” This is what Laura Sobeich prayed when she found out
her seventeen-year-old son had only one year to live. With this desperate prayer, she released her
son to God’s will. At that point, Zach Sobiech was just another teenager battling cancer. When his
mother told him to think about writing good-bye letters to family and friends, he decided instead to
write songs. One of them, “Clouds,” captured hearts and changed not one life but millions, making
him an international sensation. But Zach’s story is not just about music. It’s a testament to what can
happen when you live as if each day might be your last. It’s a story about the human spirit. It’s
about how God used a dying boy from a small town in Minnesota to touch the hearts of
millions—including top executives in the music industry, major music artists, news anchors, talk
show hosts, actors, priests and pastors, and school children across the globe. Zach once said, “I
want to be known as the kid who went down ﬁghting, and didn’t really lose.” Fly a Little Higher is
about how God used Zach to do something big.
Hooked Random House Trade Paperbacks
Imagine your main business competitor building a world-class, satellite-equipped "war room" to
secretly scope out and monitor your progress developing international ventures. Incredible? Imagine
your classiﬁed product prototype mysteriously landing on the market under a brand name belonging
to your archrival. Astounding? This isn't the story line from the latest John le Carre novel; this is
modern-day corporate America -- and it's full of secret agents and operatives, stealing and selling
your intellectual property for proﬁt. Peopled by riveting characters displaced from now defunct postCold War agencies, Spooked exposes a fascinating tapestry of real-life corporate spying occurring
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within publicly traded companies such as Dow Chemical, Avery Dennison, 3M, Sony, Motorola, and
dozens of others. Adam Penenberg, top investigative journalist for Forbes, and Marc Barry, founder
of a Manhattan-based corporate-intelligence agency, uncover and describe in thrilling detail some of
the greatest corporate-espionage capers of all time. A brilliant expose, Spooked unravels the truth
and hypocrisy behind the multi-billion-dollar corporate-intelligence industry.
Life Inc Viral LoopFrom Facebook to Twitter, How Today's Smartest Businesses Grow Themselves
"Social media connected the world--and gave rise to fake news and increasing polarization. Now a
leading researcher at MIT draws on 20 years of research to show how these trends threaten our
political, economic, and emotional health in this eye-opening exploration of the dark side of
technological progress. Today we have the ability, unprecedented in human history, to amplify our
interactions with each other through social media. It is paramount, MIT social media expert Sinan
Aral says, that we recognize the outsized impact social media has on our culture, our democracy,
and our lives in order to steer today's social technology toward good, while avoiding the ways it can
pull us apart. Otherwise, we could fall victim to what Aral calls "The Hype Machine." As a senior
researcher of the longest-running study of fake news ever conducted, Aral found that lies spread
online farther and faster than the truth--a harrowing conclusion that was featured on the cover of
Science magazine. Among the questions Aral explores following twenty years of ﬁeld research: Did
Russian interference change the 2016 election? And how is it aﬀecting the vote in 2020? Why does
fake news travel faster than the truth online? How do social ratings and automated sharing
determine which products succeed and fail? How does social media aﬀect our kids? First, Aral links
alarming data and statistics to three accelerating social media shifts: hyper-socialization,
personalized mass persuasion, and the tyranny of trends. Next, he grapples with the consequences
of the Hype Machine for elections, businesses, dating, and health. Finally, he maps out strategies for
navigating the Hype Machine, oﬀering his singular guidance for managing social media to fulﬁll its
promise going forward. Rarely has a book so directly wrestled with the secret forces that drive the
news cycle every day"-High-Output Management Anchor Canada
In this electrifying medical thriller from New York Times bestselling author Robin Cook, a family’s
exposure to a rare yet deadly virus ensnares them in a growing danger to mankind—and pulls back
the curtain on a healthcare system powered by proﬁt and greed. Trying to ﬁnd some normalcy
during the Covid-19 pandemic, Brian Murphy and his family are on a summer excursion in Cape Cod
when his wife, Emma, comes down with concerning ﬂu-like symptoms. But their leisurely return
home to New York City quickly becomes a race to the local hospital as she suddenly begins seizing
in the car. At the ICU, she is diagnosed with eastern equine encephalitis, a rare and highly lethal
mosquito-borne viral disease seemingly caught during one of their evening cookouts. Complicating
the situation further, Brian and Emma’s young daughter then begins to exhibit alarming physical
and behavioral symptoms, too. Emma’s harrowing hospital stay becomes even more fraught when
Brian receives a staggering hospital bill full of outrageous charges and murky language. To add
insult to injury, his health insurance company refuses to cover any of the cost, citing dubious clauses
in Brian’s policy. Forced to choose between the ongoing care of family and bills he can never pay,
and furious at a shockingly indiﬀerent healthcare system, Brian vows to seek justice. But to get to
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the bottom of the predatory practices targeting his loved ones and countless others, he must
uncover the dark side of an industry that has strayed drastically from its altruistic roots—and bring
down the callous executives preying on the sick and defenseless before the virus can claim even
more people . . .
Why We Share and Why It Matters Simon and Schuster
NPR Best Books of 2018 A teen girl and her robot embark on a cross-country mission in this
illustrated science ﬁction story, perfect for fans of Ready Player One and Black Mirror. In late 1997, a
runaway teenager and her small yellow toy robot travel west through a strange American landscape
where the ruins of gigantic battle drones litter the countryside, along with the discarded trash of a
high-tech consumerist society addicted to a virtual-reality system. As they approach the edge of the
continent, the world outside the car window seems to unravel at an ever faster pace, as if
somewhere beyond the horizon, the hollow core of civilization has ﬁnally caved in.
How God Answered a Mom's Small Prayer in a Big Way Penguin
In this madcap journey, a bestselling journalist investigates psychopaths and the industry of doctors,
scientists, and everyone else who studies them. The Psychopath Test is a fascinating journey
through the minds of madness. Jon Ronson's exploration of a potential hoax being played on the
world's top neurologists takes him, unexpectedly, into the heart of the madness industry. An
inﬂuential psychologist who is convinced that many important CEOs and politicians are, in fact,
psychopaths teaches Ronson how to spot these high-ﬂying individuals by looking out for little telltale
verbal and nonverbal clues. And so Ronson, armed with his new psychopath-spotting abilities, enters
the corridors of power. He spends time with a death-squad leader institutionalized for mortgage
fraud in Coxsackie, New York; a legendary CEO whose psychopathy has been speculated about in
the press; and a patient in an asylum for the criminally insane who insists he's sane and certainly
not a psychopath. Ronson not only solves the mystery of the hoax but also discovers, disturbingly,
that sometimes the personalities at the helm of the madness industry are, with their drives and
obsessions, as mad in their own way as those they study. And that relatively ordinary people are,
more and more, deﬁned by their maddest edges.
Skyward Flight: the Collection Simon and Schuster
The lean entrepreneurship movement has captivated Silicon Valley and entrepreneurs across the
country. It provided an agile framework to develop the right product solution for a given target
market, and is now used by almost every ﬂedgling company to do just that. The next challenge is
growth - to achieve the ﬁnancial returns and, more importantly, the impact they dreamed of when
starting oﬀ on their adventure. Why do some companies realize the VC's goal of a 10x return on
investment, while others ﬂounder? What diﬀerentiates the companies that become part of the fabric
of our lives and remain responsive, no matter how big they get from those that quickly fade? To ﬁnd
out, Ammirati looks at 20 diﬀerent companies in pairs, who have achieved product-market ﬁt at
about the same point in history with the same general target customer-one of which has gone on to
achieve real scale, while the other languished. As his research reveals, just a handful of choicesamong them, who to partner with, how to ﬁnance growth, and how to use data-make all the
diﬀerence in the world. With such intriguing examples as LinkedIn vs. Spoke, Facebook vs.
Friendster, and McDonald's vs. White Castle, Ammirati shows the secret of "the science of growth"
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and how to cultivate it in any organization.
Traction Penguin
Here's how it works: you read a book you enjoy and you tell a friend. That friend tells another friend,
the next friend tells the next, and so on and so forth, until the book becomes that year's word-ofmouth bestseller. That ﬁrst recommendation gives birth to many. Simple. The concept of pass-it-on
is not so new and not so revolutionary think Tupperware parties that is, until forward-thinking Web
companies got hold of it and created their own, mightily eﬃcient, money-spinning model known as
the Viral Loop: the ability to grow a company exponentially because the customers themselves
spread it. Super simple.pOutﬁts such as Google, eBay, Flickr and Facebook all employ the model at
the core of their business; all have seen their stock valuations skyrocket within years of forming. The
genius lies in the model's reliance on replication: what's the point of using Facebook if none of your
friends can see your proﬁle, or using Flickr if you can't share your photos? Where's the joy in posting
a video on YouTube if no one watches it? Thus, in creating a viral product that people want, need
and desire, growth can, and will, take care of itself. Business has never been so straightforward, or
so it would seem...pIn this ground-breaking work, the ﬁrst to analyze this paradigm-busting
phenomenon, we are introduced to the architects of the Viral Loop and the companies which proﬁt
from its mechanics. Insightful, timely and revelatory, it will reveal the secrets behind the most
successful businesses in recent history, and will explain how the Loop will catch you up, sooner
rather than later.
Mining the Social Web Hachette UK
Alfred Hermida examines how our ability to create and share news is shaping the information we
receive and depend on to make informed decisions, from choosing politicians to doing business.
Drawing on historical examples, real-world experiences and leading research, he equips us with the
knowledge and insight to navigate successfully the social streams of information that shape how we
view the world.--Provided by publisher.
Second First Impressions Hyperink Inc
This book might not be for you. But it is for me. Why? Because I needed it to move forward in life. I
feel pretty happy where I am right now and with what I have achieved so far. But I also feel I have so
much more to give. So much more I want to do. So many ideas I want to realise and projects I want
to both start and ﬁnish. I need to get going. Give it to the world. I have spent far too long thinking
about starting diﬀerent projects. Thinking, not doing. Words, but no action. It is also to help me
change anything I want to change in life. Whether it would be to stop smoking (I don't), losing
weight (maybe a kilo or two), learning more languages (yes, please) or living a more fulﬁlled life
(working on it). It's about how to actually do what you dream of doing and change what you dream
of changing. Because the tools and the principles for any change are the same. And they are in this
book. This is my Manifesto to Myself. It is meant for me, for people who are procrastinating, for the
ones who simply don't get all the stuﬀ whey want done. It's for the people who don't live to their full
potential yet. It is for people who need a kick in the ass to get going! Or is that you too? I mean you
really you. If you recognize yourself in any of what you just read. If you want to change your life for
the better, then this book is for you too.
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How Social Media Disrupts Our Elections, Our Economy, and Our Health--and how We
Must Adapt Thomas Nelson
You read a book, you recommend it to a friend. That friend tells another friend. And another... until
the book becomes this year's word-of-mouth sensation. This is the ﬁrst to analyze the power of the
'pass-it-on' phenomenon, introducing us to the architects of the mightily eﬃcient, money-spinning
model known as the Viral Loop - the secret behind some of the most successful businesses in recent
history. Outﬁts such as Google, eBay, Flickr and Facebook all employ the model at their core; all
have seen their stock valuations skyrocket within years of forming. The genius lies in the model's
reliance on replication: what's the point of using Facebook if none of your friends can see your
proﬁle, or using Flickr if you can't share your photos? Where's the joy in posting a video on YouTube
if no one watches it? In creating a viral product that people want, need and desire, growth can, and
will, take care of itself. Find out why the Loop will catch us all up, sooner rather than later...
Viral Loop Basic Books
“Second First Impressions is the warmest, coziest, sweetest book of the year, an absolutely perfect
blend of humor and heart. I want to live inside Sally Thorne’s brain.” —Emily Henry, New York Times
bestselling of Beach Read From the USA Today bestselling author of The Hating Game, soon to be a
movie starring Lucy Hale and Austin Stowell, and 99 Percent Mine comes the clever, funny, and
unforgettable story of a muscular, tattooed man hired as an assistant to two old women—under the
watchful eye of a beautiful retirement home manager. Dazzle (n): Brightness that blinds someone
temporarily. Position Vacant: Two ancient old women residing at Providence Retirement Villa seek
male assistant for casual exploitation and good-natured humiliation. Duties include boutique
shopping, fast-food fetching, and sincerely rendered ﬂattery. Good looks a bonus—but we aren’t
picky. An advertisement has been placed (again!) by the wealthy and eccentric Parloni Sisters. The
salary is generous and the employers are 90 years old, so how hard could the job be? Well, none
have lasted longer than a week. Most boys leave in tears. Ruthie Midona will work in Providence’s
front oﬃce, and be at the Parloni’s beck and call, forever. That’s sort of her life plan. If Ruthie can
run the place in her almost-retired bosses’ absence, with no hijinks/hiccups, she has a shot at
becoming the new manager. She might also be able to defend her safe little world from Prescott
Development, the new buyer of the prime site. Maybe after all that, she can ﬁnd a cute guy to date.
All she needs to do is stay serious—and that’s what she does best. Until, one day, someone dazzling
blows into town. Teddy Prescott devotes his life to sleeping, tattooing, and avoiding seriousness.
When Teddy needs a place to crash, he makes a deal with his developer dad. Teddy can stay in one
of Providence’s on-site maintenance cottages—right next door to an unimpressed Ruthie—but only if
he works there and starts to grow up. Ruthie knows how this sweetly selﬁsh rich boy can earn his
keep—and be out of her hair in under a week. After all, there is a position vacant…
A Novel Writer's Digest Books
Olivia’s lemonade stand is losing customers to the competition . . . Francine! Olivia decides it’s time
to rethink the lemonade stand concept and turns hers into a full-scale backyard restaurant. Olivia
and Francine decide there are enough thirsty customers out there for everyone—they just have to
work together!
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