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their favorite books like this Jetblue Airlines Getting Over The Blues, but end in the
works in harmful downloads.
Rather than enjoying a ﬁne ebook once a mug of coﬀee in the afternoon, instead
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any of our books in imitation of this one. Merely said, the Jetblue Airlines Getting
Over The Blues is universally compatible afterward any devices to read.
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STOKES CONNER
How to Keep Customers Coming Back
Again and Again SAGE Publications
This case outlines the history of JetBlue
Airways from its inception in 2000 until
2004. The case provides details of
JetBlue's business model and reasons for
success. It can be used in a course on
service operations or strategy.
Flying High McGraw-Hill Education
Strategic Management: Concepts 2e by
Frank T. Rothaermel combines quality
and user-friendliness with rigor and
relevance by synthesizing theory,
empirical research, and practical
applications in this new edition, which is
designed to prepare students for the
types of challenges they will face as
managers in the globalized and turbulent
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business environment of the 21st
century. With a single, strong voice that
weaves together classic and cuttingedge theory with in-chapter cases and
strategy highlights, to teach students
how companies gain and sustain
competitive advantage.
OneBook...OneVoice...OneVision
Vault Guide to Flight Attendant
Careers Flying HighHow JetBlue Founder
and CEO David Neeleman Beats the
Competition... Even in the World's Most
Turbulent Industry
“Competition is the bane of the free
enterprise system.” —Anonymous
business mogul What people on the front
lines—making, marketing, and selling
products and services—really want is to
be alone in the marketplace, to have a
space that they own for a long enough
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period of time so they can make some
real money. In this short, powerful book,
Milind Lele shows you how. Conventional
wisdom attributes winning to having the
best products at the lowest prices, a
great brand, superior management, and
the lowest overhead. All are obviously of
great importance, but in actuality
anyone can achieve them. Dr. Lele
shows that winning comes from focusing
on these monopoly rules: • What patch
of open market space does this business
own—or could it own? • Is the space
really open or is it wishful thinking? • Are
there enough customers whose needs
are not being met and are they willing to
spend money to have those needs met?
• How long will this space remain open
and why? • What do you have to do to
capture it and wall it oﬀ? • When will the
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party end and what do we do next? For
example, for many coﬀee lovers there is
no one but Starbucks. The moment
people found out what coﬀee could, and
should, taste like it was as if a giant
lightbulb went oﬀ inside their
heads—and Starbucks had a monopoly.
The best monopoly opportunities are
situational, often soft and intangible.
They’re segments, not the mass market,
and often in the customer’s mind. For
the customer there is no one but you,
since what you provide can’t be easily
copied, duplicated, or ripped oﬀ.
Monopoly Rules couldn’t come at a
better time, as an almost perfect storm
seems to be hitting every business.
Customers are changing and the
homogenous mass market has gone the
way of the nickel soda. Now the game is
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winning market segments. In this world,
Monopoly Rules provides a new way to
think and take action and stay ahead of
the game. Also available as an eBook
Inside JetBlue, the Upstart that Rocked
an Industry Primento
Popular Mechanics inspires, instructs and
inﬂuences readers to help them master
the modern world. Whether it’s practical
DIY home-improvement tips, gadgets
and digital technology, information on
the newest cars or the latest
breakthroughs in science -- PM is the
ultimate guide to our high-tech lifestyle.
Dragged Oﬀ Routledge
The culture of a company not only
impacts proﬁtability, but can also
change the lives of consumers, leaders
and employees. From JetWho to JetBlue
oﬀers an inside, behind-the-scenes look
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at the early days of JetBlue and the
formation of its amazing culture - a
culture that has made it one of the most
successful airlines in the industry. This
book shares key principles that are core
to the airline's success and
demonstrates how you can apply these
principles to achieve similar results
within any organization. You will discover
the awesome culture built at JetBlue how
another airline adopted the same
principles and reaped the same results
the key principles of hiring the right
people how to avoid hiring mistakes,
that can cost you your culture what
makes committed employees how to
have others share a vision and
relentlessly help the management team
achieve success From JetWho to JetBlue
speaks to leaders across any
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organization, new crewmembers of
JetBlue, and anyone who has ever
wondered about JetBlue's secret sauce
or how to develop a similar culture that
causes others to notice. Are you ready?
Buckle your seat belt and get ready for
takeoﬀ!
Refusing to Give Up My Seat on the Way
to the American Dream Macmillan
Flying High traces the incredible career
of the founder and chairman of JetBlue,
David Neeleman, from his teenage
ventures and beginnings in the travel
industry., to his short stint at Southwest
Airlines and the ultimate launch of
JetBlue. In a series of interviews with
Neeleman's friends, associates, and
high-ranking oﬃcials in both business
and aviation, this books tells the store of
Neeleman and explores the rules of
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success he both lives and builds his
companies by.
Los Angeles Magazine IGI Global
The CEO’s Boss, originally published in
2010, is the deﬁnitive guide to a
productive working relationship between
corporate boards and CEOs. Speaking to
an era when company directors must
monitor the actions and day-to-day
operations of their CEO, William M.
Klepper oﬀers eight essential lessons to
help boards operate more eﬀectively in
this bold and independent role. Since the
publication of the ﬁrst edition, Klepper
has continued to develop and apply its
lessons for a variety of businesses and
settings. In this second edition, Klepper
renews the paradigm set forth in the
ﬁrst, with new case studies of companies
such as Wells Fargo, BP, Hewlett-
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Packard, and Proctor & Gamble. Giving
directors, executives, investors, and
stakeholders the tools to make crucial
relationships work, Klepper details the
best techniques for selecting the right
CEO, establishing a working relationship,
and giving eﬀective feedback. He aﬃrms
the importance of the social contract
between directors and their CEOs,
encourages directors to embrace their
independence, and teaches executives
to value tough love. He revisits the ﬁrst
edition’s case studies and derives new
insights from how these companies
followed—or failed to heed—the book’s
precepts. He also takes a close look at
the predictions he made almost ten
years ago, providing new forecasts and
integrating core knowledge to ensure
that The CEO’s Boss remains essential in
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our ever-changing business landscape.
Inside JetBlue, the Upstart that Rocked
an Industry John Wiley & Sons
A woman who wants to be successful
must make sacriﬁces, but how can she
determine which ones she'll be happy
with ﬁve, ten, twenty years from now?
Mika Brzezinski, Morning Joe co-host and
New York Times best-selling author of
Knowing Your Value, has built a career
on inspiring women to assess and then
obtain their true value in the workplace.
In her books and in her conferences,
Mika gives women the tools necessary to
advocate for themselves and their
ﬁnancial futures. But that is only the ﬁrst
step; once you know your value, you
need to grow it—both professionally and
personally. Drawing on deeply revealing
conversations with powerful and
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dynamic women, input from researchers
and relationship experts, and her own
wealth of experience, Mika helps women
pinpoint their individual deﬁnition of
success. She advises her readers to
deﬁne the “professional value” that
encompasses their worth in the
workplace, and the “inner value” made
up of their core beliefs and goals.
Women can stop feeling overwhelmed,
overscheduled, frantic, and forever
guilty—but only if they choose their
objectives conﬁdently and
unapologetically, and focus their eﬀorts
accordingly. Mika encourages women to
stop seeking the unobtainable “work-life
balance,” and instead pursue a life of
honesty and authenticity, where career
and home life combine rather than
collide.
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Grow Your Value OUP USA
Corporate Communication, 6th Edition
shows readers the importance of
creating a coordinated corporate
communication system, and describes
how organizations beneﬁt from
important strategies and tools to stay
ahead of the competition. Throughout
the book, cases and examples of
company situations relate to the chapter
material. These cases provide readers
with the opportunity to participate in real
decisions that managers had to make on
a variety of real problems.
A Skill-Building Approach Plunkett
Research, Ltd.
The benchmark book on to the eﬀects
and implications of social media on our
daily lives, and how businesses can
harness its power Socialnomics is an
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essential book for anyone who wants to
understand the implications of social
media on our daily lives and how
businesses can tap the power of social
media to increase their sales, cut their
marketing costs, and reach consumers
directly. In this revised and updated
second edition, author Erik Qualman
presents new material based on meeting
with 75 Fortune 1000 companies, 50
colleges and universities, and over 100
small businesses & non-proﬁts since the
ﬁrst edition. Qualman's materials have
been used from IBM to NASA to Harvard
to local businesses. Lists the top ten
easy opportunities that companies and
organization miss when it comes to
social media Describes where social
media should reside in an organization
and the necessary building blocks for
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success Explains why over 50 percent of
companies still block social media to
their employees and why this is a
detriment to success Shares proper
training methods for your ENTIRE
organization on social media; not just
the chosen few Reviews the top
companies, organizations and individuals
using social media, explaining what
separates them from other companies
and how to replicate their success Social
media can transform your business and
your relationship with consumers.
Discover what social media can do for
you, and what you can do for others
while using social media.
Airline, Hotel & Travel Industry
Market Research, Statistics, Trends
& Leading Companies LIT Verlag
Münster
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The must-read summary of James
Wynbrandt's book: "Flying High: How
JetBlue Founder and CEO David
Neeleman Beats the Competition...Even
in the World's Most Turbulent Industry".
This complete summary of the ideas
from James Wynbrandt's book "Flying
High" tells the story of former JetBlue
founder David Neeleman and his
amazing career. In his book, the author
draws from interviews with Neeleman's
relatives and associates to provide an indepth analysis of how he turned JetBlue
into a premium service airline by
breaking all the rules. This summary also
exposes the 14 rules behind David
Neeleman's success with JetBlue, as well
as other companies such as Morris Air,
Open Skies and WestJet. Added-value of
this summary: • Save time • Understand
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key concepts • Expand your knowledge
To learn more, read "Flying High" and
discover the story behind one of the
greatest business success stories.
Inside the Culture and Values That
Brought Humanity Back to Air Travel
Hachette Books
The travel industry has been through
exceptional upheaval and change.
Plunkett's Airline, Hotel & Travel Industry
Almanac will be your complete guide to
this fascinating industry. After reeling
from the eﬀects of the September 11,
2001 tragedies, the travel business is
now emerging as a more streamlined,
eﬃcient and focused industry. Many of
the biggest, most successful ﬁrms are
becoming extremely global in nature.
Meanwhile, most airlines are struggling
to return to proﬁtability, while low-cost
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providers Southwest Airlines and JetBlue
continue to set the standard for air
travel. Deregulation is opening up huge
travel markets in India and China. On the
hotel side, massive management ﬁrms,
development companies and real estate
investment trusts are gaining in scale
and inﬂuence. The booking of travel
online is perhaps the most successful
niche of all of the world's e-commerce
eﬀorts. Consumers use the Internet to
become better informed and to seek
bargains. Online sites like Travelocity,
Priceline and Orbitz steer millions of
consumers toward speciﬁc airlines and
hotels in a manner that lowers prices
and improves satisfaction among
consumers. The exciting new reference
book (which includes a fully-featured
database on CD-ROM) will give you
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access to the complete scope of the
travel industry, including: Analysis of
major trends; Market research; Statistics
and historical tables; Airlines; Hotel
operators; Entertainment destinations
such as resorts and theme parks; Tour
operators; The largest travel agencies; Ecommerce ﬁrms; Cruise lines; Casino
hotels; Car rental; and much, much
more. You'll ﬁnd a complete overview,
industry analysis and market research
report in one superb, value-priced
package. It contains thousands of
contacts for business and industry
leaders, industry associations, Internet
sites and other resources. This book also
includes statistical tables, a travel
industry glossary, industry contacts and
thorough indexes. The corporate proﬁle
section of the book includes our
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proprietary, in-depth proﬁles of over 300
leading companies in all facets of the
travel industry. Purchasers of either the
book or PDF version can receive a free
copy of the company proﬁles database
on CD-ROM, enabling key word search
and export of key information,
addresses, phone numbers and
executive names with titles for every
company proﬁled.
Liberalization in Aviation Portfolio Trade
Describes the evolution of JetBlue from
an upstart underdog into a revolutionary
company that has transformed the
aviation business, oﬀering a behind-thescenes look at the company's unusual
corporate culture, its leadership and
management principles, and innovative
approach to business. Reprint.
Summary: Flying High Routledge
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Social media is the catch-all name for
blogs, Web forums, YouTube, MySpace,
FaceBook and the other internet-based
sites where consumers converse and
share content. All of this unsolicited and
authentic discussion and opinion can be
a great source of marketplace insight for
companies.From paying close attention
to consumer discussions on blogs and
other social media, you can discover
what new products or product features
consumers would like to see, and stay
alert to emerging trends in your industry
that could create new opportunities for
your company.Robert Berkman, an
experienced information specialist with
several books to his credit, gives
detailed directions for specialized blog
searches, setting up RSS feeds, and
tracking buzz. He also provides detailed
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information about vendors who supply
blog monitoring services and discusses
the pros and cons of using vendors or
doing it yourself.For marketers, public
relations ﬁrms, strategic business
analysts, and corporate planners, this
book gives you everything you need to
know to begin ﬁnding market
intelligence in social media. You will
learn to look for trends, distinguish a
trend from a fad, and determine the
credibility of the information you
uncover.Moreover, Berkman provides
you with tips on organizing all the
information you ﬁnd to help you sift
through it, locate just the valuable and
relevant content, and reduce information
overload.
Superior Customer Value in the New
Economy Plunkett Research, Ltd.

12

The best-selling author of BrandSimple
oﬀers a close-up look at the cutting-edge
world of digital technology from the
perspective of brand marketing,
examining the impact of the dramatic
global spread of digital technology on
social networking and brand promotion
sites, and provides helpful techniques,
resources, and strategies for navigating
the digital branding universe. 50,000
ﬁrst printing.
The JetBlue Story SAGE Publications
India
Why does organizational behavior
matter—isn’t it just common sense?
Organizational Behavior: A Skill-Building
Approach helps students answer this
question by providing insight into OB
concepts and processes through an
interactive skill-building approach.
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Translating the latest research into
practical applications, authors
Christopher P. Neck, Jeﬀery D. Houghton,
and Emma L. Murray unpack how
managers can develop essential skills to
unleash the potential of their employees.
The text examines how individual
characteristics, group dynamics, and
organizational factors aﬀect
performance, motivation, and job
satisfaction, providing students with a
holistic understanding of OB. Packed
with critical thinking opportunities,
experiential exercises, and selfassessments, the new Second Edition
provides students with a fun, hands-on
introduction to the fascinating world of
OB. This title is accompanied by a
complete teaching and learning
package. Contact your SAGE
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representative to request a demo.
Digital Option / Courseware SAGE
Vantage is an intuitive digital platform
that delivers this text’s content and
course materials in a learning
experience that oﬀers auto-graded
assignments and interactive multimedia
tools, all carefully designed to ignite
student engagement and drive critical
thinking. Built with you and your
students in mind, it oﬀers simple course
set-up and enables students to better
prepare for class. Assignable Video with
Assessment Assignable video (available
with SAGE Vantage) is tied to learning
objectives and curated exclusively for
this text to bring concepts to life. LMS
Cartridge (formerly known as SAGE
Coursepacks): Import this title’s
instructor resources into your school’s
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learning management system (LMS) and
save time. Don’t use an LMS? You can
still access all of the same online
resources for this title via the passwordprotected Instructor Resource Site. Learn
more.
Competition, Cooperation and Public
Policy Columbia University Press
This book is a unique collection of
comprehensive cases that explore
concepts and issues surrounding
strategic marketing. Chapters explain
what strategic marketing is, and then
discuss strategic segmentation,
competitive positioning, and strategies
for growth, corporate branding, internal
brand management, and corporate
reputation management. With case
studies from a broad range of global
contexts and industries, including Burger
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King, FedEx, and Twitter, readers will
gain a working knowledge of developing
and applying market-driven strategy.
Through case analysis, students will
learn to: examine the role of corporate,
business, and marketing strategy in
strategic marketing; recognize the
implications of markets on competitive
space with an emphasis on competitive
positioning and growth; interpret the
various elements of marketing strategy
and apply them to a particular real-world
situation; apply sound decision-making
strategies and analytical frameworks to
speciﬁc strategic marketing problems
and issues; apply ethical frameworks to
strategic marketing situations. Strategic
Marketing: Concepts and Cases is ideal
for advanced undergraduate and
postgraduate students, as well as those
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studying for an MBA or executive
courses in strategic marketing or
marketing management.
OECD Due Diligence Guidance for
Responsible Supply Chains of Minerals
from Conﬂict-Aﬀected and High-Risk
Areas Second Edition Best Sellers
Publishing
This is an updated edition which includes
new supplements on Tin, Tantalum and
Tungsten and on Gold.
Organizational Behavior CRC Press
Five-star hotels, hob-nobbing with
celebrities, working eight days per
month and jetting around the world. Is it
the life you've always dreamed of? Did
we mention two-hours' notice to get to
the airport, 5 a.m. departures and
constant fatigue? Welcome to the world
of ﬂight attendant careers. This new
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Vault guide provides the inside scoop on
everything from training programs and
unions to crew schedules and perks for
this exciting career.
Second Edition Routledge
As businesses aim to compete
internationally, they must be apprised of
new methods and technologies to
improve their digital marketing strategy
in order to remain ahead of their
competition. Trends in entrepreneurship
that drive consumer engagement and
business initiatives, such as social media
marketing, yields customer retention
and positive feedback. Advanced
Methodologies and Technologies in
Digital Marketing and Entrepreneurship
provides information on emerging trends
in business innovation,
entrepreneurship, and marketing
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strategies. While highlighting challenges
such as successful social media
interactions and consumer engagement,
this book explores valuable information
within various business environments
and industries such as e-commerce,
small and medium enterprises,
hospitality and tourism management,
and customer relationship management.
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This book is an ideal source for students,
marketers, social media marketers,
business managers, public relations
professionals, promotional coordinators,
economists, hospitality industry
professionals, entrepreneurs, and
researchers looking for relevant
information on new methods in digital
marketing and entrepreneurship.
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